Becoming
Gallagher

ROC rebrand

March 29 — LIVE




Activity overview

On March 29 In the following weeks

« ROC Group and MyDayWon websites Office signage and stationery

redirected to « Industry events:

www.ajg.com/employeeexperience +  Client roundtable, Minneapolis — May 2
* MBGH annual conference — Chicago, May 9-10
e ‘Final post’ on ROC Twitter and LinkedIn « World at Work annual conference — San Diego, June 12-14
account. « Ongoing blog content, case study and social
Twitter account to close a few days later media updates to reflect ROC services

LinkedIln account rebranded to reflect the rebrand
« Refine sales and marketing collaterals

Office locations updated in Google

No centralized client communications


http://www.ajg.com/employeeexperience

How you can help

On March 29

1. Update email signature (in both ROC and
Gallagher mailbox) — see Resources Guide
in Brand Change Narrative

2. Update LinkedIn profile — see Resources
Guide in Brand Change Narrative

3. Share LinkedIn/Twitter posts announcing
the rebrand

4. Inform clients and contacts of the rebrand —
via email or verbal update (doesn’t have to
be on the day!)

In the following weeks

1. Help promote Gallagher content on
LinkedIn/Twitter

2. Help create case studies

3. Suggest ideas of blog content

4. Win awards!




What’s available to you...

Brand change narrative & FAQs How to guides Templates

& Gallagher 1. Updating your email signature 1. Word and PowerPoint templates

ROC Group Brand Change Narrative . . . 2. Service proposition — GBS-wide and
For e s vl o st 2. Updating your LinkedIn profile p, p_ _
s 21 Communication practice

Key Talking Points ("Elevator Speech”}:
« Roo Gallagher Consiling peactce to farm & glabal crestive
Hot o e S 3

Using the Gallagher MyCompany tab 3. About us slides

= The extended team of 180+ creative cammunicators acrass the LS., Canada, the LK. and Austrafa suppart
mare than 500 clients across the warkd, iGGacipahe ives of 40s millan smployess,

= The Gallagher Communkcation Cansulling team asgines ko shape what workriass employee communicaian
[

Langer Naratie: 4. Brand guidelines and logo

ROC Group is now Gallagher
In Diecermber 2022, Galiaghes anmounced the scquisiion of ROC Geoup.

Togethar, we are  glabal practios of mi
sirategy, oontent develapment, design and digital - all o boost emplayee engagement snd productiy.

Supporting 5004 fiers around the work, aiir wark GREgR, 1M IIves of 4D+ Filkion employess every year
GRAhat aumber pacted to grow
s emplayess acrass sl geograpties, indusiries types navigate

Grganizatians must criically evaluate their pecpie experience — finding unique ways 1o engage teame, estabish
support employ! g cnesall s theyy e future with eanfdence

ROC Graup and Gallagher believe sucosssful imtemal communicasian i key io supporting emglopee and
arganizatianal wellbeing. When your pacgle are allin, your business can atract tap taent, mativane smployees
and shit the crganizasional cultuite - helpinyg empiloyees o feel diffarerdly sbout their woek

Far 25 years, ROC Group AR RPGRAPGRERFEH for ks abiity to defiver Retum cn Communication. This i nat
Gnly a prafmiss to emplayers ta help them maxinize their investment in employee commurication... Baswa
pronise 1o emgloyees - by delvering eBective, engaging Messaging that helfs then make informed decsions.
s, change managemment, rewards and HR comeninication will nabie he

1) tain O Galagher o kisep Geowing into ane o e worid's largest endo-end
agencies.

The joint valie propositian willfacus on the following key components:

Global reach: supporting same of the worki's mos: progressive brands.
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